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The Water Strategy




The Challenge :

e Securing uptake of LID practices on
residential private property
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What carrots will entice
homeowners to make changes?




Intrinsic Beliefs







A Market-based Approach +3




Home & Landscape

Rating

Chart 3: Average Ratings for "House" and "Landscape™
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House - Safety, security, peaceful
Landscape - Pride, reflects “me”/"us”
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Home & Landscape :
Chart 4: What does your home's landscape mean to you?
40
35
30
3
S 25 m Total
ag)- 20 EWomen
E # Men

-
g O

o

Beauty Peace Pride Important Work Reflects Us Green Tidy




ldeal Landscape :

“IDEAL” LANDSCAPE “‘NATURALISED” LANDSCAPE
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TRCA 2009: 50/121 Respondents or 41%



ldeal Landscape

“IDEAL” LANDSCAPE

“‘“NATURALISED” LAND

TRCA 2009:

30/121 Respondents or 25%

SCAPE




ldeal Landscape :

IDEAL LANDSCAPE IDEAL NATURESCAPE

Kitchener 2016: 20/32 Respondents or 62%



ldeal Landscape :

IDEAL LANDSCAPE IDEAL NATURESCAPE
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Kitchener 2016: 12/32 Respondents or 38%



Gardens

Rating




Sources of Advice

From where or whom would you seek advice about landscape or

garden design?

Source of Advice %

Friends 31%
Family 25%
Internet 25%
Professional 22%
Nursery 19%
Books & Mags 9%

Total 131%




Sources of Plants :

Where do you purchase flowers, trees and shrubs?

Where Purchased

Nursery 37%

Garden Centre 28%
Canadian Tire 16%
Grocery Store 19%
Farmers' Market 9%

Big Box (Costco, Home Depot,
Rona, Walmart) 28%

Total 137%



Basements: State of Finishing /
Flooding?

3%

Unfinished
29%

Fully finished
m Partially finished

® No basement

Experienced Flooding Likelihood of Flooding — Rate (out of 10)

« NO-56 % * 6/10 or lower — 91%
e Yes—-44 % * 0/10 — 9 %
Mean — 3.5/10



APPLYING
RESEARCH
FINDINGS




JIETIVATE TRANQUILITY

Ing a Gardening Trend

York Region



Targeted market based pilot
High water consumption

« Represents the target audience
« Close-knit community

« Tourist destination

Kleinburg
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fusiongardening.ca
CULTIVATE TRANQUILITY York Region



Contractor Certification



Casycomfort

Your garden, Your escape.

Learn how #fusiongardening 2
peaceful (andscape you'vebeer

Retail Incentives






an evening

of fusion

Local Events
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Targeted Marketing

Geo-Fencing

. SF )
fusiongardening.ca wigion

158 Reports  Severe Weather News  Maps & Roads Gallery TV FAQs

Next Update in 1 mins

'\7?écent fireball sightings in the
SKy are just the beginning,
Here's why

More Detais 5,

Feels like 12

10225, &
QA n 1708 €0 il t Ranor pg
5y e 820 7V Preconot expectg iy g
N ey b cony ﬁ_. o ,,,,,JMNM
@ %-Hour Outlook
”'demmrm;,,
Rai: Close 195

Fr. Morning
Light r3ip

FIND YOUR FoRECAST




MEASUREi
SUCCESS (




Thank you

Tracy Patterson
Principal, Freeman Associates
tracy@thewaterstrategy.com

Tracey Carrigan

Manager Environmental Education and Promotion
Environmental Services, York Region
tracey.carrigan@york.ca

THEWATERSTRATEGY.COM York Region



